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Get on Board with Healthy Snacking 
 

Produce  is a  $70 Billion  Industry with Packaged Fresh Cut  items driving  the 
Growth 
 

Since McDonald’s  Started  offering  Sliced  Apples,  Total  Sliced  Apple  Sales 
were up 42% last year! 
 

Snack Foods are a $30 Billion Industry with most growth coming from Healthy 
Items 
 

63% of Consumers are looking for Healthy Snacks 
 

Convenient: Portable, true Single Serve Snack for Kids and Adults! 

 
 

 

 
 
 

Dippin Stix has the Longest 
Shelf Life in the Industry 

Shelf Life = an average of 25 days 
(Shelf Life equals Profit!) 

 
Are you missing the Boat? 
Look around your store and count  

the Healthy Snack Offerings…  
Start Thinking Healthy Today! 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

Ask about our Healthy Snack Options Today!! 


